






Concept promotional street poster for an outdoor rock concert.



Artwork and layout of gig flyers (above) and large format grayscale 
posters (right) for an Afro-Kreol singer and her band.  Grace required 
something simple, neat and fresh with the right amount ‘roots’ feel. 



A Helvetica-based display typeface treatment.





Identity and pricebooks for a local trade company
who provide varied supplies and engineering services to a range
of clients such as mining companies and trade workshops.  The identity 
was to convey Ultramax’s motivated, reliable and efficient persona 
without limiting them to any one product or service category. 

The price book was designed for ease of use - enabling a client to 
find and order a product as quickly as possible with a clear indexed 
layout and constantly accessable customer service contacts.





LV, an auto-finishing team, required an identity that would appeal to 
up market vehicle owners.  The logo is polished like LV’s service and 
classy like the cars and their owners.  



In the corporate world, this thriving independant consultant stands out 
by imbuing the flair of her personality in her brand.



Quinton Soe-Win
BA (Graphic Design)
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Thanks for checking out my work!


